THE FREE TO SPEAK CAMPAIGN
CAMPAIGN LAUNCH STATEMENT

NEWS CONFERENCE

DATE:  Friday February 13th 
TIME:   10:00 am
LOCATION:  Alma Van Dusen Room, Vancouver Public Library
                      350 West Georgia Street
SPEAKERS: 
Vincent Gogolek, BC Freedom of Information and Privacy Association (FIPA)
Micheal Vonn, BC Civil Liberties Association
Maureen Bader, Canadian Taxpayers Federation
Gwen Barlee, Wilderness Committee

We are here today because, although there has been a lot of publicity and news about the Election Act, we feel that some extremely important facts have been missed.

First, this law doesn’t just affect organizations that spend big dollars. It can affect someone who spends ten cents.

Second, it applies to many things people don’t normally think of when they hear the word advertising.

These two facts have led to a false perception among the public and the media about what this act actually means for the free expression of citizens in BC. 

Groups of all shapes and sizes are forming an alliance to try to dispel these and other misperceptions and to oppose the Election Act in its current form.

Election Spending

BC’s Election Act doesn’t apply only to large organizations spending large sums of money. Unlike the federal election act, the BC version was deliberately extended to individuals and groups spending UNDER $500.

This poses a real danger to engaged citizens and small groups who may spend ten dollars communicating but have no idea they may fall under the very broad and vague definition of ‘election advertiser’ in this act. The danger is real because there are very large penalties for violations.


If you spend ten dollars photocopying a message about an issue and hang it on a bulletin board in your neighborhood, by the definition of this act, you are an election advertiser and are required to register with elections BC. If you don’t register, your speech is illegal.

You don’t have to be advocating for a particular party or candidate, and you don’t have to be attempting to influence the outcome of the election. You only need to raise an issue that is political – and under the scope of this act, that’s pretty much any issue.

Registration requires a sworn statement.  

The onerous requirement to register before you spend dime one deliberately targets the involved, active citizen that every democracy is supposed to be encouraging.  It truly is an attempt to stifle free expression.

How many citizens are going to want to circulate information on a particular issue, perhaps organize a meeting in order to engage in vigorous political debate, if they first have to spend the time and money to register as an election advertiser?

Furthermore, the confusion created among groups and individuals by the vague definition of ‘election’ advertising in the act has already had an inhibiting effect on free speech. No group, big or small, is certain exactly what election advertising is and therefore whether they are in peril if they spend a few dollars expressing their point of view, say, about the need to support the forest industry or clean up the environment. 

	Campaign goals:

1. To make the general public aware of the serious peril the Election Act poses to them – particularly:

· the requirement to register before spending ANYTHING, 

· the ambiguous definition of 'election advertising', 

· the severe penalties for violations, and

· the excessive time period during which the act applies (60 days longer than the federal election act.)

All these aspects of BC’s election act deliberately go beyond the provisions of the federal act.

2. To demand that Elections BC stop persecuting small groups and individuals. Its enforcement of this law is arbitrary, particularly for groups and individuals spending less than $500 during the period.

3. To demand that the BC government roll back the excesses of the BC Elections Act, and create a public debate on what, if anything, should replace it.

A reformed Election Act would, at the very least, eliminate registration for those who spend less than $500, reduce the excessive time period to which the act applies, and clarify the definition of ‘election advertising’.




CONTACT INFORMATION: 


Vincent Gogolek, FIPA: 604-318-0031 or 604-739-9788

Maureen Bader, Canadian Taxpayers Federation: 604-608-6770 or 604-999-3319 

Micheal Vonn, BCCLA: 604-630-975

CAMPAIGN MANAGER:  
Kevin Scott: 604.220.4106 
k.scott@shaw.ca
